
A quick guide to...

Permission: Single 
or Double Opt-in?
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In this guide...

Learn how to improve campaign results by sending new contacts a confirmation email to verify their 
intention to join. 
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Why choose confirmed opt-in?

Confirmed opt-in improves campaign results

We analyzed over 700 million messages sent from GetResponse Pro accounts and compared 
certain success factors for accounts that used confirmed opt-in versus those that used 
unconfirmed opt-in. 

According to the analysis, messages sent from accounts using confirmed opt-in returned 71% 
higher Open Rates and 66% higher Click Rates than accounts using unconfirmed opt-in. That’s 
close to double the performance results! 

That’s not all! There were  75% fewer bounces (undeliverable messages) in accounts where 
users applied confirmed opt-in versus accounts where users chose the unconfirmed opt-in option. 
Moreover, accounts using confirmed opt-in experienced almost 40% fewer spam complaints! 

The battle has been raging between supporters of confirmed opt-in and unconfirmed opt-in for 
almost as long as email marketing has existed. Much has been said, yet the endless stream of 
articles and shouting matches on blogs and forums continues. We’d like to help sort it all out, 
starting with the basics.

Advantages of confirmation opt-in

Based on these stats, imagine the difference confirmed opt-in could make in the success of your 
email campaigns. Here are just a few of the advantages: 

 Your recipients open your messages more willingly, because they chose to subscribe to your 
list. 

 Usually, recipients remember they subscribed and rarely send spam complaints to your email 
marketing provider (e.g. GetResponse) or your Internet Service Provider (ISP). 

 You get much better click-through ratios, which can lead to higher sales ratios. 
 You gain higher-value customers and fewer unsubscribes overall. 
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All these factors improve your reputation as an email marketer − and your email marketing results! 

Finally, don’t worry about the confirmed opt-in procedure annoying new subscribers. Most 
appreciate the reminder and the extra protection it gives them from unwanted emails. Your 
subscribers are grateful to receive only messages they truly want − and you enjoy all of the above 
benefits PLUS higher deliverability rates and a cleaner list.

Confirmed or unconfirmed. What is the difference?

Unconfirmed Opt-in (“unverified” or “single” opt-in) is when a new subscriber is automatically 
added to a mailing list without the extra step of verifying his or her intention to join. 

Confirmed Opt-in (“verified” or “double” opt-in) means that, before a new subscriber is added to a 
list, a confirmation email is sent asking the subscriber to confirm his or her intention to sign up by 
clicking the link in the email message. If the link isn’t clicked, the address isn’t added.

Keep your lists clean

Typos are a common problem with web signup forms. Who hasn’t made them? However, this is a 
huge headache for mailing list managers. One wrong letter and your emails could go to a totally 
different person, or the mailbox may not even exist, so you’ve wasted your time and money and 
possibly annoyed some prospects. No matter how innocent the offense, both situations can cause 
serious deliverability problems with Internet Solution Providers (ISP), like redirecting all your 
messages to junk folders or even blocking future emails.

Dodging malicious subscriptions

Imagine the effect of someone subscribing email addresses to your list as a prank or, worse, 
using a malicious script to fill out all signup forms on the Internet (including yours) with bogus 
information! Or spammers using forged email addresses to send millions of emails, including the 
one used to sign up to your list. Or how about a competitor or an old high school enemy setting up 
a “joe job”  (sending unsolicited e-mails from your email address) to attract anti-spammers and law 
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enforcement authorities to your mailing list? This stuff HAS happened to many email marketers 
and CAN happen to you! Using confirmed opt-in takes care of these problems for you, now and 
forever, AUTOMATICALLY!

Avoiding the “spammer” label

What happens when subscribers complain about your emails and send spam complaints to your 
email marketing provider (like GetResponse) or to your ISP? Many providers, such as Yahoo, 
Gmail, AOL and Hotmail, may ask you to prove that your list contains only email addresses from 
subscribers who willingly signed up to receive your messages. In most cases, the only undeniable 
proof is confirmed opt-in subscriptions. If you can’t provide that, you might be labeled a spammer! 
That could cause major problems for your business. It’s better to protect your list (and your 
reputation) than to regret it later. 

Increasing your email deliverability

Maintaining a list consisting of verified addresses and subscribers who are 100% certain they wish 
to receive your emails dramatically increases email deliverability. But that’s not all — you get much 
better open and click ratios and fewer complaints and removals. All these factors improve your 
reputation as a sender — and your email marketing results.

Paying less for your list

When you host your list with GetResponse, your monthly fee is based on your mailing list size. 
With unconfirmed opt-ins, you may have subscribers who don’t want to stay on your list or cannot 
receive your emails for some of the reasons we discussed. With the confirmed opt-in model, you 
won’t be paying for contacts that don’t return revenue, so you save!
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Misconceptions about unconfirmed opt-in 

“Confirmed opt-in lists lead to reduced revenues.”

It’s a MYTH! Let’s look at the facts. The Institute for Spam and Internet Public Policy (ISIPP), a 
GetResponse professional partner, calls it an illusion “Any perceived short-term loss is more than 
compensated for by: higher advertising rates, higher acceptance of email, higher response rates 
and higher conversion rates.” In other words, the confirmed opt-in process improves Return on 
Investment (ROI). When you email to a confirmed list, your probability of success is much higher. 
Period!

“Confirmed opt-in reduces your list.”

Really, what’s the point of keeping a larger mailing list if a significant number of subscribers have 
no intention of remaining on your list, or the email addresses never existed in the first place? What 
if they were replaced by high-quality contacts that might actually purchase from you? Now “do the 
math” and decide whether you can afford to waste time and money on unconfirmed subscribers.

So why is confirmed opt-in optional with GetResponse?

If verification is so important, you might ask: “Why is GetResponse making it optional to choose 
between confirmed and unconfirmed opt-in?” 

Email Marketing is always evolving. At the moment, confirmed opt-in is becoming the standard, 
as more and more experienced and responsible marketers switch from unconfirmed opt-in to 
confirmed. But, as with every evolution, individuals need time to experiment and decide for 
themselves which is the better option. As we mentioned earlier, there are two sides to this 
argument, and we want to give you the freedom to choose. Let me ask, though: after reading this 
article, which side are you on?



World’s Easiest Email Marketing.

7

Enabling confirmed opt-in

Edit your campaign settings

Click the Settings gear icon next to your campaign name and go to the Permission settings tab.

Enable or disable double opt-in

Confirmed opt-in can be enabled or disabled individually based on the contact source.

Email subscriptions include contacts who sent an email to a campaign trigger address.

Web subscriptions include contacts who completed a web form you’ve added to your site.

Import subscriptions include contacts who were added in bulk in Contacts >> Import contacts.
Every list that you import will be run against algorithms that estimate multiple factors that assess 
its quality. The list can be rejected due to negative metrics.
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Customize the confirmation email

Edit your campaign settings

Click the Settings gear icon next to your campaign name to display options.

Choose a language

Confirmation email subject line and content templates are prepared in several languages. In the 
General section under Campaign Language, choose the language appropriate for your contacts.

Choose message type, From field address and subject line

Switch to the Permission tab to prepare your confirmation message. 

In the Confirmation message section, choose a pre-approved subject line or enter your own. If 
you write a custom subject line, it is submitted for approval, and there is a slight lag time. Dozens 
of pre-approved subject lines are available to serve the purpose of your campaign.

In the same section, select the From field address and type of your message (HTML or Plain text).
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Choose a body template and add personalized message

Click Customize confirmation message to choose the body for your confirmation email.
We provide dozens of body templates to serve the purpose of your campaign. Choose the most 
appropriate email body template.

Enter your own personalized message to insert into the body template.

Personalize the signature

Enter your own personalized signature to appear at the bottom of the confirmation email.
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Preview the body template

Click the Preview button to see the actual contents of the body template.
If everything looks OK, click the Save settings button at the top-left of the page.

Personalize the confirmation “Thank You” 
page

Go one step further by personalizing the confirmation “Thank You” page displayed to new contacts 
after they confirm their subscription to your list. By default, GetResponse displays an all-purpose 
confirmation “Thank You” page. You can customize this default page or have contacts redirected to 
your own “Thank You” page.

Personalize the GetResponse default confirmation  
“Thank You” page

To set a default confirmation page, click the down arrow beside the Your current campaign field  
and choose a campaign. Click the Settings gear icon next to the campaign name then click the 
Permission tab. Click the Hosted by GetResponse button in the page section.

Then click the Profile tab. Define the Campaign title and add Category, Campaign description, 
logo and enter a URL to link your logo to your website.
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Direct new subscribers to your custom confirmation “Thank 
You” page 

Click the Permission tab. In the Confirmation page section, select Custom URL and type or 
paste the address of your website’s confirmation “Thank You” page. Click OK to confirm your 
choice.


