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In this guide...

Learn how to build your list, create engaging email messages, and convert contacts into customers, 
using industry-leading GetResponse features.  

Table of Contents

Create Engaging Messages
Decide on a Format 

Choose a From Field 

Choose Email Frequency 

Personalize your Emails

Integrate with Social Media

Add Multimedia
Add Media to Your Account

Add Images to Your Messages

Build Your Contact List
Create Beautiful Web Forms

Import Your Contacts

GetSubscribers



World’s Easiest Email Marketing.

3

(PDLO�$QDO\WLFV�²�)LQG�2XW�+RZ�<RX·UH�'RLQJ
Subscription Analytics

Email Analytics



World’s Easiest Email Marketing.

4

Welcome to GetResponse!

Congratulations on making the decision to grow your business with email marketing.  
$W�*HW5HVSRQVH��ZH·YH�ZRUNHG�PRUH�WKDQ����\HDUV�WR�GHYHORS�WKH�WRS�QRWFK�IHDWXUHV��
deliverability, and support small businesses like yours need in order to compete. 

1RZ��OHW·V�JHW�VWDUWHG�FUHDWLQJ�HQJDJLQJ�ULFK�PHGLD�HPDLO�QHZVOHWWHUV��EXLOGLQJ�\RXU�RSW�LQ�PDLOLQJ�
list and creating campaigns that return the amazing results you deserve!

Did you know?

7KLV�ORZ�FRVW��HDV\�WR�XVH�FKDQQHO�LV�H[SHFWHG�WR�GHOLYHU�DQ�52,�RI�����IRU�HYHU\�GROODU�VSHQW�LQ�
������

Create Engaging Messages

,QER[HV�WRGD\�DUH�RYHUÁRZLQJ�ZLWK�RIIHUV��%XW�GLG�\RX�NQRZ�LW�WDNHV�DQ�DYHUDJH�RI���FRQWDFWV�WR�
close a sale? So make sure your email messages engage recipients – from the preheader through 
the content, links and call to action. Follow up after each signup or contact and keep readers 
engaged with well-designed plain or HTML messages that meet their expectations and match their 
preferences.  

GetResponse enables you to create two types of messages — autoresponder emails and 
QHZVOHWWHUV��,W·V�QRW�D�TXHVWLRQ�RI�ZKLFK�WR�FKRRVH�³�\RX�VKRXOG�XVH�ERWK��
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���7KHUH�DUH�WZR�W\SHV�RI�DXWRUHVSRQGHUV�\RX�FDQ�VHQG��Time-based autoresponders are sent 
in a sequence at intervals calculated starting from the day a contact opts in to your campaign. For 
H[DPSOH��\RX�PLJKW�SODQ�D�FDPSDLJQ�WKDW�FRQWDLQV�ÀYH�IROORZ�XS�PHVVDJHV��

Message 1 – sent the same day a contact subscribes to your list, 
Message 2 – sent 2 days after the contact subscribes to your list, 
Message 3 – sent 7 days after the contact subscribes to your list, 
Message 4 – sent 10 days after the contact subscribes to your list, 
Message 5 –sent 14 days after the contact subscribes to your list. 

Event-based autoresponders are sent when the subscriber performs an action you specify e.g 
clicks the link, opens the message, changes his personal information (such as city or product 
SUHIHUHQFH���UHDFKHV�D�JRDO�\RX·YH�VHW��H�J��D�GRZQORDG�RU�SXUFKDVH���UHFHLYHV�D�VSHFLÀHG�
autoresponder message, subscribes to your campaign or reaches a birthday, anniversary or other 
special date you designate.

To create a new autoresponder message, choose Messages in the 'DVKERDUG menu and click 
Create autoresponder. You create the messages and set the intervals or required actions. 
GetResponse automatically sends them to your contacts.
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2. Newsletters are one-time emails sent to a selected list of recipients. If you wish, you can 
schedule them to be sent on a particular date, to let your customers know about special 
promotions, important updates and new offers.

To create a new Newsletter, choose Messages in the 'DVKERDUG menu and click Create 
Newsletter.  

1HZVOHWWHUV�DQG�$XWRUHVSRQGHUV�DUH�FUHDWHG�XVLQJ�WKH�VDPH�HGLWLQJ�WRRO��/HW·V�UHYLHZ�D�IHZ�WLSV�
on how to create an engaging message.



World’s Easiest Email Marketing.

7

Decide on a Format

Choose PLAIN TEXT or HTML. While plain text increases the deliverability of your message, 
HTML is more likely to increase your Click-Through Ratio (CTR.)

GetResponse analysed over 2.1 billion emails sent from customer accounts in 2011. 
The results clearly show that HTML emails averaged 112% higher CTR than plain-text 
messages!  
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Choose a “From” Email

Use a name and email address that your customers are likely to recognize. Whenever possible, 
use an email address branded with your own domain name. Recipients of your email are likely to 
respond to it, so make sure the reply-to address is one you check frequently.

To add new From address, click the My account link in the upper-right corner then click the My 
Emails link. 

To change the From email address in a campaign, click the down arrow beside Your current 
campaign at the upper-right side then choose a campaign. Click the Settings gear icon beside 
the campaign name then click the Permission folder. Use the down arrow of the )URP�ÀHOG  to 
select one of the email addresses you have set up.

&KDQJH�WKH�)URP�ÀHOG�IRU�D�SDUWLFXODU�FDPSDLJQ�PHVVDJHV�LQ�WKH�ÀUVW�VFUHHQ�RI�Email Creator.

Choose Email Frequency

)RU�$XWRUHVSRQGHUV�DQG�1HZVOHWWHUV��LW·V�LPSRUWDQW�WR�FKRRVH�WKH�ULJKW�HPDLO�IUHTXHQF\��,I�\RX�
email too often, your customers are more likely to unsubscribe from further mailings and report 
your message as spam. The same can happen if you email too rarely.

Only you can decide upon the best frequency for your particular situation. However, these general 
JXLGHOLQHV�FDQ�DSSO\�WR�DOPRVW�HYHU\RQH���

 Send at least 2 emails per month to each contact  
 Never send more than one email in 72 hours  
 Distribute newsletters at least once every quarter

:H·YH�REVHUYHG�WKDW�PDQ\�*HW5HVSRQVH�&XVWRPHUV�HPDLO�WKHLU�OLVW�RQFH�D�ZHHN��7KLV�
seems to be the most popular email frequency in 2012.
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Personalize

Basic personalization is a must. The most common technique is to greet the recipient of the 
message by name. You may decide to use extensive personalization if you have more information 
about your subscribers than just their name and email address. 

���,Q�WKH�PHVVDJH�HGLWLQJ�VHFWLRQ�RI�Email Creator, click the Personalize button inside the text 
block menu toolbar.

2. Click the FRQWDFW�GDWD�ÀHOG you wish to display in the message.



World’s Easiest Email Marketing.

10

Social Media Integration

Do your prospects use their social networks to tune-in to product “buzz”? If so, you need to be 
there! GetResponse puts you in the middle of the conversation with powerful social media features 
that make it easy to share your newsletters!  

���,Q�WKH�PHVVDJH�HGLWLQJ�VHFWLRQ�RI�Email Creator, click Social sharing to enable your recipients 
WR�VKDUH�\RXU�PHVVDJHV�RQ�WKHLU�VRFLDO�PHGLD�SURÀOHV�

Choose the set of icons you wish to insert into the message.
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2. To publish newsletters on your Twitter and Facebook accounts, enable the Publish & share 
option in the Settings step of Email Creator DQG�FKRRVH�\RXU�DFFRXQW��,I�\RX�KDYHQ·W�LQWHJUDWHG�
an account, a series of prompts leads you through the easy steps.

Add Multimedia

*HW5HVSRQVH�0XOWLPHGLD�6WXGLR�HQDEOHV�\RX�WR�UHFRUG��XSORDG�DQG�VWRUH�XS�WR���*%�RI�DXGLR�
DQG�YLGHR�ÀOHV��SKRWRV�DQG�GRFXPHQWV�LQVLGH�\RXU�DFFRXQW��,I�\RX�IROORZ�RXU�JXLGDQFH��\RXU�HPDLO�
messages not only read well and look good – they also engage your customers. And that means 
better results for you. 
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Add Media to Your Account

���&OLFN�WKH�My account link in the upper right corner, then choose $FFRXQW�'HWDLOV and click 
Multimedia. 
2. Click video, audio, photos, documents, or iStockphoto.
3. Click the Add New Recording button, or upload existing Video, Audio, Photos & Images, or 
'RFXPHQW�ÀOHV�IURP�\RXU�FRPSXWHU�RU�IURP�D�85/���,Q�WKH�VDPH�VHFWLRQ��\RX�FDQ�DOVR�FUHDWH�
QR codes.

Add Images to Your Messages

���,Q�WKH�PHVVDJH�HGLWLQJ�VHFWLRQ�RI�Email Creator, click the Multimedia button in the image 
block toolbar.
2. Click My images or L6WRFNSKRWR tab.
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���3ODFH�\RXU�FXUVRU�RYHU�WKH�PHGLD�ÀOH�DQG�FOLFN�WKH�Use image button to place it in the message.  

How to Build Your Contact List

On your journey to email marketing success, your mailing list is your engine. 

First, create a list-building machine that works around the clock to add subscribers. Equally 
important, import your existing contacts quickly and easily. Finally, maintain the quality and 
accuracy of the contact information on your list to protect your reputation – and deliver a Return on 
Investment (ROI).
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Create Beautiful Web Forms

'HVLJQ�DWWHQWLRQ�JUDEELQJ�VLJQXS�IRUPV�WR�DXWRPDWLFDOO\�EXLOG�\RXU�OLVW�������7KH�*HW5HVSRQVH�
Form Builder is a powerful, easy-to-use tool for attracting new subscribers faster than ever before! 
Take control of the format and design to create eye-popping signup forms for every site and 
audience!

���&KRRVH�Web Forms in the 'DVKERDUG menu and click Create New. 
2. 'HVLJQ, Settings, Publish - three easy steps to attract subscribers and promote your brand 
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Import Your Contacts

Add opt-in addresses from an approved source to quickly increase the size and quality of 
your email list. You may edit single or double opt-in settings for import in campaign settings 
!!3HUPLVVLRQ�!!�(QDEOH�FRQÀUPHG�RSW�LQ��,I�\RX�LPSRUW�\RXU�OLVW��LW�ZLOO�EH�UXQ�DJDLQVW�DOJRULWKPV�
that estimate multiple factors that assess its quality. Depending on the results your list will be 
approved or rejected.

���&OLFN�Contacts in the 'DVKERDUG menu and click Import contacts.   
2. Click to Upload�D�OLVW�IURP�D�ÀOH���FVY��W[W���YFI���[OV���[OV[���RGV��RU�Copy & Paste contacts in the 
input box. Optionally, you can import contacts from services such as Magento, salesforce.com 
and others.

3. Alternatively, if you plan to add just a few contacts, choose Contacts in the 'DVKERDUG menu 
and click Add contacts.
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GetSubscribers

)RU�SURGXFWLYH�FDPSDLJQV��\RX�QHHG�TXDOLÀHG�FRQWDFWV��QRW�MXQN�DGGUHVVHV�IURP�SXUFKDVHG�OLVWV��
GetSubscribers sends a steady stream of daily leads from people who are interested in what you 
offer.

���$W�WKH�ERWWRP�RI�\RXU�'DVKERDUG locate the Buy leads link.

2. Choose the number of leads you would like to purchase then click Order.
���'HVLJQ�\RXU�DGYHUWLVHPHQW�LQ�(QJOLVK��FRQVLVWLQJ�RI�WKH�WLWOH��XS�WR����FKDUDFWHUV��DQG�WKH�ERG\�
�XS�WR�����FKDUDFWHUV��
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Email Analytics 

Email marketing is dynamic, because subscriber behaviour is always changing. Set goals then 
track and measure your progress — before, during and after your campaigns. How many clicked-
through your last newsletter? How many opened it? 

When you understand your customers, you can deliver more relevant content and make every 
campaign better than the one before. 

+HUH·V�KRZ�

Subscription Analytics

Get to know your customers with subscriber statistics that are easy to use and easy to manage. 
You can check subscriptions, removals and list size, watch the trends in your list growth and 
compare the growth of the number of subscribers in multiple campaigns. Finally, you can also 
track your subscribers by geographic location on an interactive subscriptions map.

���&KRRVH�Statistics in the 'DVKERDUG menu, click Email analytics, and choose Subscription.
���6HOHFW�RQH�RU�PRUH�FDPSDLJQV�DQG�GHÀQH�D�GDWH�UDQJH��7R�FKRRVH�D�SUH�GHÀQHG�GDWH�UDQJH�
click the blue button on the right-hand side. View subscriptions by channel in the Subscription 
Method Statistics. Check or un-check the subscription methods to customize your view of the 
subscription channel list under the chart.

The interactive subscribers map presents subscribers by region and gives you insights into your 
business growth opportunities.
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Email analytics

Track your response rates and compare results, so every campaign achieves its goal.

���&KRRVH�Statistics in the 'DVKERDUG menu and click Email analytics.
2. Select type of the message, the campaign(s) and subject lines. The results should load 
automatically. You can also set a date range or compare results with other messages.

The system provides feedback regarding open and click rates, goals, unsubscribes, social sharing, 
bounce, and complaint rates.


